VALUE OF OUTDOOR EVENTS 2018

Measuring the economic and sociocultural contribution
of outdoor events in the UK

Attendance

Mt

141.5 m

589,000

GVA

£30.4bn

Motivations for attending outdoor events

Great entertainment

Opportunity for friends and
family to get together

Opportunity to socialise with
like-minded people

Offer an escape

They are very important to me

Northern Ireland
42 m £1.5bn
23,279 £1.1bn

40,829

North West

127 m
69,130

Wales

5.8 m £1.2bn
18,083 £1bn

West Midlands
111 m

£2.7bn
£2.1bn

Total attendances
by type of outdoor event

Total Spend

Employment
(Full Time Equivalent jobs)

Gross Value Added
(GVA) Contributions

Scotland
10.2 m £3.5bn
52,801 £2.8bn

North East
59m £1.6bn
23,335 £1.2bn

Yorkshire & Humber
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East Midlands
12.0m £3.2bn

44376 £2.3bn
East
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London
249 m £8.4bn
126,717 £6.5bn

South East
178 m £4.3bn

SORIANESE 63,095 £3.3bn

125m £3.1bn
43,999 £2.3bn

Economic contribution by type of outdoor event

29.5m 43.3m 29.5m ‘)g:&g

Arts and Culture

£5.6bn  £6.0bn £9.6bn )/

Fairs and Shows

~Y

92,692 81,501 168,269

Recreation

£4.4bn £4.7bn £7.2bn

The main findings of this study demonstrate the economic and sociocultural contribution that outdoor events made to
the UK economy in 2018. Measuring the economic contribution of the outdoor event sector was based upon the

spending behaviour of a representative sample of UK residents going to different types of outdoor events in 2018.




